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SPONSORSHIP SUMMARY
LETTERS FOR THE FUTURE & THE FAITH IN THE FUTURE CLUB

Originally created in 1986, “Letters For The Future”, and its corollary “Faith in the Future
Club” is a highly appealing community and educational outreach program designed to
promote hope for children and parents in America and across the globe through a simple and
emotionally powerful affirmation process. Sponsorship of this simple program can be
implemented locally, regionally nationally, or in cross-border fashion depending on your
company’s communications and business objectives. (Using our daughters’ elementary and
Middle school classrooms in Charlotte, we have started work on a 2018/2019 program.)
WHO WILL SEND THE LETTERS

The “Faith in the Future Club” is an elementary school-focused educational and
communications program that will solicit brief handwritten “Letters For the Future” from
children in grades K-6. In these letters, children and their teachers would write, or draw,
brief messages describing their own wishes for the world of tomorrow and their own “hopes
and dreams for a better, brighter future for us all”. Importantly, Letters For The Future will
be focused (but not exclusively) on the 20-million+ children in grades K-3, the formative
stage of literacy and “on-paper” communication skills.
Based on prior experience, we know that once started, this project has potential to be selfperpetuating through proactive teacher involvement, support from the community-at-large,
PR from local media connections and civic groups, parent involvement, and a modest level
of sponsor support. Some of the over 100,000 hand-written letters that this project
generated from 1st, 2nd & 3rd graders when we first launched this concept 3 decades ago
are included in an attachment to this document.
WHO WILL GET THE LETTERS

Letters will be addressed to the person, institution or organization in the future that a child
(and/or his/her teacher) chooses. For example, letters might be addressed to the principal of
a child’s school 5, 10 or 25 years hence; or the current Mayor of their town, editor of a local
paper, etc. A “Letter to the Future” could even be addressed to their own great, great
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grandchildren at a designated time in the future. A simple lesson plan for teachers will be
provided which outlines the idea for their students.
“FAITH IN THE FUTURE CLUB” MEMBERSHIP

The only requirement for membership in the “Faith in the Future Club” is that children write
a “Letter to the Future” and make the following 'pledge' which may be administered by any
person who is older than they are (e.g. a parent, teacher, librarian, local news reporter, grand
parent, soccer coach, or older schoolmate).
Faith in the Future Club Membership Pledge:

“I believe in tomorrow.
I have faith in the future.
I know I make a difference.”

SPONSORSHIP & MARKETING

“The Faith in the Future Club” is seeking a corporation to adopt and support it, and that
sponsor – which we hope can be your firm -- will in turn benefit from the positive values the
“Club” and its “Letters” project would promote, and the community & customer goodwill,
and print and broadcast media attention that this project could generate.
“Faith in the Future” can be promoted in a variety of ways through mixed advertising,
marketing and public relations efforts. The objectives can be obtained through public
relations alone, however results should be quicker and more controllable with a blended
support program. The overall strategy for this program is very simple: engage people
(teachers and kids/parents) with their imagination and hopes for the future. The elegance
and simplicity of this program is that individuals working alone or in groups can implement
it, and, the program invites classroom discussions and dialog to create meaningful lessons
for life regarding success, confidence and helping others. Best of all, it only requires a
simple writing tool and paper, with no “technical support”. It's purely an exercise of the
imagination, creativity and hope. Some teachers will elect to write/draw and send their
letters online, but the primary focus of this program will be the 20 million students in grades
k-4 where the opportunity is greatest to encourage non-digital “hand made” expressions, and
the scientific evidence is strongest regarding hand-written language (vs. “typed”) having
strong benefit to brain development and hand/eye coordination.
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This program can be deployed by your company as desired, in modular form for an “out of
the box” classroom and community experience, complete with instructions and materials.
Various web-enabled communications elements can provide back up to the paper-based
Lesson Plans and Teaching Kits that the “Letters For The Future” program will furnish to
schools and community constituents. We believe this program strongly resonates with Your
company’s values, and your sponsorship of this program – exclusively or with other cosponsors -- would enhance your corporate and product marketing communications efforts at
the local and national level. It could also add value to your government and investor
relations programs, build goodwill among key constituents and support marketing
opportunities for various product lines, while promoting forward looking social values. (We
have significant experience over many decades designing effective promotions and tie-ins
for programs such as this one, and can assist your company’s internal staff, or your outside
ad and PR agencies, as desired. We also welcome the involvement of any such agencies.)
ACADEMIC YEAR 2018/2019 SPONSORSHIP OPPORTUNITY.
We solicit your sponsorship in order to help maximize the educational and public relations
impact of this program and to amplify the exposure of this noteworthy idea within key
media, legislative and policy-making forums. We believe that your company’s support will
generate positive consumer awareness, high-quality goodwill and PR within key consumer
and business segments in the various communities where your company has a presence.
For example, based on our experience to date, we can envision one, or all, of the following
future events occurring:
• local newspapers running a daily excerpt from the “Letters For The Future” collection.
• children in a classroom reading their “Letters For The Future” on camera in a segment of
60 Minutes or other such shows.
• children appearing on a national news show such as CBS SUNDAY MORNING to talk
about their letters
• publication of a high quality “Letters For The Future” commemorative book devoted to
this theme. (This could be a year end corporate or investor relations gift, an insert in a
national educational, retirement planning, or wealth management trade journal, or in
leadership and policy publications such as Today’s Teacher, Congressional Quarterly, WSJ
Magazine, etc.)
• a repeating “segment” on CNN, THE TODAY SHOW or GOOD MORNING AMERICA
dedicated to the “Letters For The Future” theme.
• a video or CD compilation of “Letters” distributed as part of an on-going lesson
curriculum.
• a child reading his or her “Letter to the Future” at a congressional hearing while news
crews cover that event.
• a matching savings and investment fund whereby a sponsor matches every kid-submitted
letter with a small donation ($.25 to $5.00, TBD) put into a “Future Savings Fund” that can
be tracked by kids online as they grow older, in 5 year increments for example, and
eventually distributed “X” years in the future to the original letter writers, and/or charities
that they or their teachers designate.
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The Faith In The Future Club and Letters For The Future program is designed to attract
quality media coverage. This can start at its inception (if desired), in a “beta”-testing” phase,
and/or, upon conclusion of the full program. Our objective will be to (initially) collect
representative “Letters For The Future” from sample CMS (Charlotte) classrooms (via
teacher-contacts at CMS, YMCA, and the Children’s Writer’s Academy) for use in
announcing a launch in late Winter/Spring 2018, including announcements in key State
Capitals and in Washington DC, as desired by sponsor. We anticipate that the timing of the
announcement of the “Letters For The Future” program will prompt coverage in the media1
FAITH IN THE FUTURE CLUB & LETTERS FOR THE FUTURE
Summary:
In summary, “Letters For The Future” is a high-profile community and public relations
program, and timely for the mood of our country. It’s a turnkey program that can be
executed on a one-time basis, or adopted as an ongoing program for years to come. We
believe its potential lies in communicating the spirit of generosity, creativity, community
and caring that is uniquely, memorably and innocently captured in the words, drawings and
creative expressions of children. For these reasons, and more, it is ultimately worthy of
national and international attention. In closing, we share with you our own brief “Letter to
the Future” which we address to you in the words and pictures herein:
“We envision the FAITH IN THE FUTURE CLUB, and “Letters For The Future” as a
uniquely memorable corporate communications program that teachers, parents and
children across America will come to embrace and adopt with the enthusiastic
support of your company and its employees, and sales force, and distributor
network. With its optimistic and creativity-focused message, LETTERS FOR THE
FUTURE is a memorable way of giving back to the communities and country we
are all a part of; ‘paying it forward’ in memorable fashion, now and for
generations to come.”

On behalf of my partners and the many involved teachers, parents and children who have
kept this project moving forward over the years, we look forward to discussing your
company’s interest in sponsorship of this program, and the steps needed to make this
endeavor a reality that significantly contributes to your local, national and global
communications goals.
Best regards, Owen Ryan, (646) 812-5109
Knock Out Marketing Group, Charlotte, NC 28211 www.HeavyweightKillers.com
ATTACHMENTS:
A. “Letters For The Future” Program Scenarios
B. History & Background
C. US School Enrollment: K-6
1

We have received encouragement from senior producers and on-air talent regarding interest in doing a LETTERS FOR THE FUTURE
segment, plus have a multi-decade relationship with Andrew Lack, current President of NBC News/MSNBC, and, also, with Christiane
Amanpour (PBS, etc.) While these personal connections do not guarantee media coverage for the LETTERS FOR THE FUTURE project,
they enable putting the idea in front of key editorial decision makers with whom we have good personal relationships/friendships.
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LETTERS FOR THE FUTURE/FAITH IN THE FUTURE CLUB (2018/2019)

ATTACHMENT A. PROGRAM SCENARIOS (“how it would work”)
SCENARIO #1 - Basic Program
The “Letters For The Future” program would be announced in late Winter/Spring 2018 as a
corporate-sponsored program to run through the end of the 2018 school year, at which time you
would determine whether or not to continue or modify the program parameters. For example, a
“Faith in the Future” non-profit could be established to continue this program in perpetuity.
The initiative would be publicized via a number of educational publications (e.g., PTA Associations,
American Association of School Administrators, the Education Writers Association), and their news
channels to generate awareness and "buzz". A dedicated web site would be created to educate
teachers, the public and to distribute membership/program materials via download, or to request
them via mail. Additionally, LETTERS FOR THE FUTURE and THE FAITH IN THE FUTURE
CLUB would look to have a strong presence at the annual EDUCATION WRITERS
ASSOCIATION National Seminar.
The teacher’s guide would include an overview of how to introduce the topic, sample letters, and
ways to stimulate student interest and thinking about who and what they would write regarding their
own hopes and dreams for tomorrow. Teachers would then collect, copy the letters and mail the
originals to a third party vendor for review. Letters would be scanned and archived for future
purposes.
Printed membership and instructional materials sent via regular mail would give you the opportunity
to promote your corporate and individual product line messaging. As appropriate, your company’s
employees or your key customers could participate as “guest lecturers” at their own children or
grandchildren’s’ grade school classrooms. Included in these materials could be some
corporate/educational information about your other programs and community efforts including social
and environmental programs. This could be for teachers, parents and students at age-appropriate
levels of comprehension.
Teachers would dedicate 30-60 minutes of class time for the “Letters For The Future” writing
exercise, which would be prompted by telling them to think about what the future will be like when
they grow up, and who they would like to correspond with in the future. Assuming there are many
thousands of letters, we will establish a mechanism to catalog/organize them during the 3-month trial
period. We will review, and catalog the letters by various categories for general interest value, and
other purposes. Since one underlying theme is that there are no “good” or “bad” letters/drawings,
and they are all equal, no one should be excluded from participating.
However, in the case of publishing some of the letters, there will have to be some sort of evaluation
process. Schools could build their own web sites to publish their own letters or link to the FAITH IN
THE FUTURE website we create for selection and nominating guidelines.
A booklet compilation, poster or postcard, consisting of sample letters could be published to promote
awareness of the program, and your company’s sponsorship of it. This would help announce your
community involvement and goodwill to specific target audiences, and (for example) could be used
to invite participation from the children and parents/employees of your key accounts and customers.
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SCENARIO #1 - Basic Program (continued)
Other offshoots of this program could include a review panel formed of children's authors,
educators and even children themselves, to supervise the selection of letters for a publication
about the club. Club “scholarships” could be awarded to outstanding students for longer
essays requiring more thought and effort. A "Faith in the Future Club” Steering Committee
would consist of educators and (possibly) representatives from your company’s community
or education based product initiatives. We have identified a network of educator/managers
to introduce this program to targeted schools in various high profile school districts. We are
currently interviewing CMS art and literacy teachers in Charlotte, NC, and will on-board
retired teachers/project managers in NYC, Chicago and LA/SF on a Part Time basis as
needed and as funds allow. Also, a sponsoring company’s external PR or ad agency could
help co-manage as desired.
PROGRAM SCENARIO #2 - Web Repository & Digital Enhancements
As in Scenario 1, the “Faith in the Future” Club program could be announced to the
educator and media influencer community initially, and would continue into 2017, and
beyond. We would create a web site interface to a member database to capture names,
addresses, and other pertinent data when potential members register to receive their
membership materials. As an alternative, this task can be farmed out to existing tech entities
in the education community. We'd request they sign a privacy release to receive future
communications from THE FAITH IN THE FUTURE CLUB and “Letters For The Future,”
participants. Given the age group involved, we'd have to address any reprint/approval
authorizations to teachers and parents.
The web site could be in several languages to provide an international flavor and enable
more people to join throughout the world. There is no membership fee or qualification other
than a “Faith in the Future” belief in mankind. The student's instructions would describe the
process of pledging one's faith in the future, then writing a letter to someone who might read
it – next week on the local news -- or decades hence. Letters and drawings could be scanned
into the database and indexed with search tags (name, date, school, address, keywords, etc.)
for teachers, students or parents to search for a child’s letter at any time in the future.
This image database can be licensed from Google Education, or one of the other popular
search engines, as a contributor to the cause, to enhance the value of this innovative
program. There's virtually no limit to what can be done with the images and completed
letters once they are digitized and properly archived.
PROGRAM SCENARIO #3 – Local, State and National Government Focus.
Another approach would be to sponsor the letter-writing program and then publish a special
commemorative edition aimed at distribution as year-end Corporate gifts to key customers
in Dec 2018 or December 2019. Depending on budget and your specific marketing and PR
objectives, a high-quality commemorative coffee-table type book could be produced and
distributed to key influencers, stakeholders and VIP customers. A special edition could be
provided by your CEO/CFO to any legislative or investor relations constituency you
identify. This is feasible in the given time frame, but would require dedicated program
resources similar to the two other options detailed above, and would be an add-on to any
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sponsorship fee. We welcome your existing PR or ad agencies involvement in this process.
Attachment B. HISTORY & BACKGROUND (see sample letters on following pages)
In 1985-1986, “The Faith in the Future Club” was created and launched by Owen Ryan &
Associates LTD, and attracted the attention of children and educators throughout the US.
The program caught on with teachers across America resulting in approximately 200,000
letters being generated by children in grades 1 to 4, and generated attention and publicity,
especially from local news outlets. The program was supported by local school systems, and
by businesses, large and small, at the grassroots level in a variety of ways. And by RCA
nationally. In today’s marketing parlance, it was a “viral communications” success story in
that largely pre-Internet era, for example:
• a kids sticker company printed (at no charge) three hundred thousand "Things Are
Looking Up/Faith In The Future" stickers.
• publishers of kids’ magazines inserted the free stickers in their magazines, and added
publicity blurbs in women's magazines like Family Circle, etc.
• a 7-11 franchisee had his clerks administer the “oath” to kids after school let out, and he
gave the membership pins away free
• Hardee's Restaurants made a “Happy Meal” adventure kit promotion and distributed
millions of stickers to kids and parents.
• we published a magazine about the return of Halley's Comet containing excerpts from
these letters that RCA (a GE subsidiary and exclusive sponsor) advertised and paid for
entirely. Over 1.3 million copies were eventually sold at newsstands across the country2.
• Children's Television Workshop (Sesame Street) and other children’s charities received
donations for every kid who became a “member” of “The Faith in the Future Club.”
The “Letters” project became a national creative endeavor, asking people to do what they
could, in whatever way, in support of this effort. Many more stories illustrate the success of
this original effort. Hundreds of schools and many highly enthused teachers participated in
Phase 1, resulting in thousands of letters and drawings being produced. Sample letters are
included on pages 11 and 12 of this document.
Thank you for spending time with us today to discuss this project and your company’s
possible interest as sponsor.
Sincerely,
Owen Ryan
KO Marketing Group
2227 Rexford Road, Unit D
Charlotte NC 28211
www.HeavyweightKillers.co.
2

Under terms of the contract regarding the Letters-related magazine project, RCA/GE shared in the profits from sale of this publication at
retail, recouping a significant amount of its original sponsorship expenditure.
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(646) 912-4109

Attachment C. GRADE SCHOOL DEMOGRAPHICS: A QUICK OVERVIEW.
As of September 2017 there are nearly 14,000 School Districts in the United States and
approximately 40 Million children enrolled in kindergarten through elementary school, ages
5 – 13. The following table shows the distribution of ages in the target groups.

Source: U.S. Census Bureau, Kindergarten Elementary & Higher

In over 160,000 primary and middle schools in the US, there are on average 550 students per
school in our target audience age group, 5 - 13 years old. The target potential is geographically
and demographically diverse and non-discriminatory, thereby excluding no one from
participating due to race, creed or color. The concept will translate readily into other languages.
There is virtually no limit to the number of children and adults that could be touched as a result
of participating in this program.
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Our mission:
In the words of Arthur Ashe, a famous African American tennis player from a bygone era,
our goal is to get you and all who read this to “Start where you are. Use what you have. Do
what you can” and help make this program a reality nationwide. Write your own letter to the
future, and, like the elementary school kids whose dreams and imagination will fuel this
project, raise your right hand and…
Take Our Membership Pledge:

“I believe in tomorrow.
I have faith in the future.
I know I make a difference.”
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For more information, please contact: Owen Ryan (646) 812-5109

SAMPLE LETTERS – Prior History:
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A book printed by RCA and GE for key accounts and customers.

Sample 1986 letters from children in Massachusetts and Colorado
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TECHNOLOGY PLATFORM – LETTERS FOR THE FUTURE™

The use of technology to support the Faith in the Future Club™ initiative would engage the
use of the “Google Apps for Education” platform. Google has a significant presence in the
education space, and the platform is already strongly embraced by many K-5, middle and
high schools. The platform, being already familiar to schools, will be well received and little
to no training would be needed.
The main use of the platform, initially, would allow for students to create class and school
sites to collaborate with each other, and share scanned letters and presentations, with each
other -- in a single classroom, across classrooms, or, between various schools. Many schools
can come together online to engage in sharing ideas generated from their letters. The
technology collaboration goal would be to assist in extending the reach and promotion of
"The Faith in the Future Club" across the US or internationally. We believe that a
combination of well respected editorial direction and crowd-sourced content will increase
originality and impact for the program overall, and this will result in increased demand from
students and parents (and, grand parents) for hard copy print outs of the work generated.
The cost for the technology would be primarily for one time development of customized use
cases - in the form of professional brochure kits - that would be delivered to the schools in
order to facilitate and encourage their use of the platform. In addition, video based tutorials,
developed once and used across all schools will be created to support the technology
adoption aspect of the initiative.
Finally, separate from the relationship with Google Education, our tech team is working on
a dedicated app to engage older students, while simultaneously developing an extremely
promising print/viral/communication idea (currently confidential) created by two third grade
student friends at two CMS schools in Charlotte.
Thank you.
Please feel free to contact Owen Ryan with any questions.
(646) 812-5109 owenryan@yahoo.com

“Grade School children writing about their hopes
and dreams for a better future for us all”

